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Abstract 

The study aimed at analyzing the contribution of Tilapia to gender empowerment in Ondo and Ekiti States of Nigeria. Snowball sampling technique was used to select 60 fish farmers from both States. Data were collected through the use of both descriptive and economic models. Result of the analysis revealed that both male and female gender was gainfully employed in Tilapia production, however there were more males than female in Tilapia production. Fifty-two percent of the male gender engaged in Fish catching and pond rearing while majority of the female gender counterparts were found mainly in processing and marketing of tilapia. Tilapia production was the primary occupation and major source of income of the male gender while Tilapia smoking and marketing were the main occupation and major source of income of the female gender. In most cases, both husband and wife were found in Tilapia business, with the husband doing the tedious part of the job such as pond construction and maintenance, fingerling production, and in some instance fish catching while the wives engaged in fish feeding, smoking, drying, and marketing.  A few of the female gender preserve Tilapia using refrigerators until sales period. Monthly income from Tilapia ranged from #40,000.00- #200,000.00 with a mean of #80,000.00.Judging with the minimum salary wage of #7,500.00 per month in the Civil Service of both States, it could be deduced that Tilapia production and marketing contribute significantly to the economic empowerment of both the male and the female gender. 
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